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Goals:

2022 DWIHN Social Update

• Gain younger audience 

• Grow monthly engagement

• Drive to events & resources

• Destigmatize Mental Health



Metrics:

Impressions: When a user sees a post or piece of content. Impressions help measure the number 
of people who have seen a post, even if they didn't click, comment, or otherwise engage with that 
post.

Engagements: The measurement of comments, likes, and shares. In other words, when a user 
interacts with your content.

Engagement Rate: The total engagements a post received divided by the total number of 
impressions on that post.
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DWIHN Followers
2/1/22 - 10/31/22

Facebook: 4.3% increase (274)

Instagram: 5.8% increase (84)

LinkedIn: 37.9% increase (352)

Twitter: 2.1% increase (22)

TikTok: Just launched

Snapchat: Launching Q4



Channels
:
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Focus on educating DWIHN team members how to engage with our social
media channels

Increase availability of social media content to community organizations and 
increase our mentions of partner/community organizations

Increase community awareness of DWIHN services by 10% 
(measured by social media engagements) 

Create a library of evergreen materials with four campaigns 
(i.e. Who is DWHIN, FAQs, Thankful)

Action Plan 

Objectives / Strategies



Trending
The biggest anticipated changes are the rise of TikTok 
and short-form video content. While Instagram and 
Twitter will continue to be important (especially to B2B 
businesses), 2022 might just be the year for smaller 
networks like Pinterest and Snapchat.



Youth SUD Campaign
Westcomm is currently focused on running a Substance Use Disorder campaign that is 
aligned with the following channels:
• Streaming Audio
• Display
• TikTok: In-Feed Native Video: Struggling with Substance Use? We can help you or a friend 

on your recovery journey.
• Instagram: Are you a teen looking for a path out of addiction? Or are you looking to help 

a friend? We get it. 
We can help both of you on your recovery journey. Here2Talk. Here2Help.

• Snap Chat: Here2Talk. Here2Help.
The campaign directs users to an updated Landing Page: https://dwihn.org/substance-use-
disorders



Social Channels Integration
• We have integrated Snapchat into our advertising mix as a pilot for the SUD campaign. 

We see Snapchat as an important social channel to connect with a younger audience.

• Along with Snapchat, we have been making a concerted effort to activate TikTok both 
for DWIHN and Youth United – these channels are a key mix as we move forward in 
creating greater awareness of the educational resources and support

• The Here2Talk. Here2Help. Campaign



Youth Campaign Outreach
• Our focus for 2023 is to implement a robust youth-centered campaign designed to 

destigmatize mental health. We will develop a strategy that focuses on teens and young 
adults aged 13-21 within the Detroit Wayne DMA.

• Our integrated approach includes developing relatable social content aligned with the 
target audience that positions DWIHN as a resource for those struggling with mental health 
issues. As part of this campaign, micro-influencers will be identified and encouraged to 
become ambassadors and share content. 

• Planning for this next phase has started in Q4 of 2022 with a launch in early 2023.

• With all social campaigns, analytics is a key component in tracking content performance 
while allowing our team to adjust and reprioritize the various channels.



Discussion & questions
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DETROIT WAYNE 
INTEGRATED HEALTH 

NETWORK

WE LISTEN. WE CARE: CONNECTING YOU TO BEHAVIORAL AND 

PHYSICAL HEALTH CARE

800-241-4949

WWW.DWIHN.ORG

http://www.dwihn.org/
http://www.dwihn.org/


COMMUNICATIONS DEPARTMENT 
OVERVIEW

The Communications department is responsible for ensuring all 

stakeholders are informed and educated on how DWIHN and its 

Provider Network are serving and supporting people. 

The department is responsible for internal and external 

communications, advocacy efforts, community engagement and 

outreach, creation of marketing materials, media outreach, social 

media, sponsorships, website content, video assets and much more.
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OUTDOOR MEDIA3



OUTDOOR MEDIA4



OUTDOOR MEDIA

• Current Vendors Include:

• Outfront Media (majority of the inventory in Wayne County)

• International Outdoor

• Brooklyn Outdoor (bus stations and bike racks)
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MEDIA PARTNERS-COMMS AND SUD

• WDIV-TV 4

• Scripps Media (channel 7, TV 20, Bounce)

• Fox 2 News

• Latino Press

• Arab American News

• MI Chronicle

• Hamtramck Review

• Comcast

• Ask the Messengers

• Mind Matters with Dr. Michele

• Middle Eastern TV

• Cumulus Radio

• Metro Parent

• Recovery Live Global
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NEW MEDIA PARTNERS FOR FY’22-23

• Today Magazine (Allen Park, Southgate, Brownstown/Woodhaven, Plymouth, Taylor, 

Wyandotte, Van Buren, Canton)

• C & G Newspapers (Downriver)

• Yemeni American Radio and magazine

• Channel 19 Public Access in Hamtramck and surrounding areas

• National CineMedia (11.11.22 through 12/10/22, 5 Wayne County movie theaters)
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MOVIE THEATER MESSAGING
SHOWING ON 89 SCREENS
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AM 910 ANTHONY ADAMS RADIO SHOW 9



MILDRED GADDIS RADIO SHOW10



DWIHN MOBILE APPS

• myDWIHN launching this month

• Vital Data Technologies (app for member) also

• launching this month
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COMMUNITY OUTREACH

• DWIHN staff attended 125 events in FY’21-22
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COMMUNITY OUTREACH

• DWIHN hosted -- events in FY’21-22
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WEBSITE UPDATES

• Community outreach calendar
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VIDEO CONTENT CREATION

• DWIHN You Tube Channel

• Ask the Doc

• DWIHN Now-CV Ambassador talk show

• Let’s Talk About it, Mental Health minutes

• Youth United Podcast
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VIDEO CONTENT CREATION

• Ask the Doc

• DWIHN Now-CV Ambassador talk show

• Let’s Talk About it, Mental Health minutes

• Youth United Podcast
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VIDEO ADVOCACY

• CMHA Videos

• Workforce Shortage
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EVENT SPONSORSHIPS 

• Above & Beyond-Detroit Public Safety 

Foundation

• ASE Executive of the Year

• African American Civil Rights League

• Celebrate Recovery Walk

• CORP! Salute to Diversity event

• DPD Teen Wellness Summit

• Mariner’s Inn Golf Outing

• MIU Men’s Health event-Ford Field

• NAMI Walk

• NAACP Freedom Fund Dinner

• Tri-County Veteran Event

• Veteran Stand Down

• Western Wayne Business Leadership 

Banquet

• Yemeni American Banquet
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